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“Email doesn’t suck.... We just don’t use it very
well.” - Eric Stoller, Social Media Consultant and
former Web Coordinator for Oregon State
University
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-John F. Kennedy

Survey Says
[About the Internet]

« Roughly half of the students (49%) and young professionals (47%) consider the
Internet to be close in importance to water, food, air, and shelter in their lives.

« Both college students and young professionals indicate that their computer,
specifically their laptop, is their primary way of getting information and news
rather than devices such as TV or print media.

* More than half of the students (55%) and young professionals (62%) indicate they
could not live without the Internet; it is an integral part of their daily life.

* Given a choice between the Internet and social activities such as dating and
going out with friends, the largest proportion of college students (40%) consider
the Internet to be most important in their daily life.

« About two-thirds (64%) of the students would prefer to have access to the Internet
versus a car.

Cisco Connected World Technology Report. September, 2011




So do graduate students really use social media?

Yes! Today’s grad students are considered ‘digital natives.”

First generation to grow up natively using technology to maintain
interpersonal relationships, instead of adopting it later in life

81% access the internet wirelessly

75% use social media

70% believe colleges should have a presence on social networks

51% want to be contacted directly through a social network

Ata recent conference for the National Association of Graduate Admissions Professionals, Jeff Berg (Peterson’s and CUnet Social Media
Strategist), presented ‘More than Just Fans: 5 Steps to Creating Vibrant Social Communities for Graduate Students.”
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What does this mean for communication?

* The Internet plays a significant role in our lives.
* Primary methods of communication have evolved.

* Online communication channels are as necessary
as in-person contact.

« Students demand immediate access to information.

* Mobile technology and social media will impact the
future of education and business communication
and corporate lifestyles.

Creating a Communication Plan

¢ Know why you need to communicate. What do you want to
change as a result of your communication?

¢ Consider who you need to communicate with. Make a list of
your potential audiences.

* What do these audiences think about the issue or topic
now? How can you find out? Make a note of what you know
or what you need to do to find out.

¢ Define. What do you want your audience to KNOW, THINK or
DO as a result of the communication?




Creating a Communication Plan

Write your key messages for each audience. These may be
the same for each audience, or you may have to consider
addressing their differences. Remember the purpose of
your communication.

Decide when you need to deliver your messages. Your
timing may determine how you need to communicate.
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Creating a Communication Plan

Decide how to deliver your messages. If you are trying to generate
awareness, written communication may be enough. If the message is
complex, or controversial, you may need to plan for more interactive
approaches including social media.

Who will deliver the message? How will you prepare them?
What resources are required?

— How will you enable feedback? How will you know that your
audience has received the communication?

How will you know if they have understood, acted on or changed as
a result of the communication?

— How will you follow up if additional communication is required?

Sample Online Communication Plan

Marketing communication for King Soy, a vegetarian delivery service

opening in a college town.

Audience: Facebook users, Twitter users, online menu users

Strategy: Because we anticipate the vast majority of our customers to
be college students, we are focusing primarily on online advertising on
the above listed sites/formats. Our message will be similar on each, but
tailored as follows:




Sample Plan - Strategy Cont.

« Facebook’s new advertising platform will let us target ads and “like”
posts. As such, we will offer coupons to those who like us and make
sure those who do are most likely to have friends with similar tastes.

« Twitter will be used for quirkier purposes, not the normal, dry, business
stuff a lot of places use it for now. Funny quotes, links to videos, flash
deals, and the like will be our primary communication through this
channel.

* Online menus will, according to research, bring us the largest
percentage of our business. As such, we have partnered with several
local delivery services to offer various deals, discounts, and promotions
over the year at key times, such as finals and the week before
Christmas break. We will also have stickers and other ads promoting
this relationship throughout our store, educating walk-in customers
about our affiliation and giving us a hip, online edge.
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Sample Online Communication Plan

« Future formats: We understand the online world changes and fads must
be aggressively used while still relevant. To that end, we have hired a
small online marketing consultancy to make sure our message stays
relevant - and is being given in the right places to grow our business.

* Projected effectiveness: We expect our three-pronged approach to
online communication to be successful in such a tech-accepting place
as a college campus. As long as we don’t seem “fake” or “stiff” to those
students seeing our ads, an online presence can only help, and, as
stated above, could certainly bring us the brunt of our business.

Sample Online Communication Plan

« Closing: This document serves as a general guide to our online
communications and may change depending on the business’s needs
and focus. As of this writing, however, several other local businesses
have employed similar schemes to great effect. Let’s keep it fresh,
original, and funny. The kids can tell when you're faking!

This material and other sample plans can be found at: http: m/Create-a-C




Financial Planning Tools
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Personal Finance 101

e Budgeting

¢ Top Ten Cities For Grads

¢ Websites for Personal Finance
¢ Apps for Personal Finance

¢ Top 5 Financial Planning Tips for the
Graduate

Budgeting

* Budgeting Basics
— 40% for housing and utilities
— 20% for debt repayment and savings
— 15% for food
— 10% for clothing and entertainment
— 10% for transportation
* Includes car loan
— 5% for car insurance and personal expenses




Top Cities for Job Opportunities

Kiplinger Recommendations

* Seattle, WA e San Francisco, CA

¢ Omaha, NE e Colorado Springs, CO
* New York, NY * Charlotte, NC

* Boston, MA ¢ Washington, DC

* Philadelphia, PA * Baltimore, MD
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Websites: Track Spending, Investments,
and Planning

¢ Mint
— Budget and connect financial accounts
* PayPal
— Secure online payment
¢ Simplifi
— Guide and advice for reaching financial goals
« Credit Karma
— Free credit scores and advice on improving
« Portfolio Monkey
— Analyzes expected returns, losses, portfolio reallocation

Apps for Mobile Devices

e iWallet
— Tracks income and expenses
* |EO (iExpenseonline)
— Guidance on improving spending habits
* TurboTax
— Electronic Tax Calculation and Submission
* EEBA (Easy Envelop Budget Aid)
— Produces budgeting reports
* Debt Dog - My personal favorite!
— Calculates true cost of purchases on credit




Additional Resources

¢ Budgeting
— Bankrate.com

— MappingYourFuture.org
* Credit

— fte.gov
myFICO.com
Annualcreditreport.com
nfcc.org - National Foundation for Credit Counseling (NFCC)
privacyrights.org - Privacy Rights Clearinghouse
idtheftcenter.org - Identity Theft Resource Center
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Additional Resources

« Credit Cards
— FederalReserve.gov
— CardRatings.com
— CreditCards.com
— CreditCardGuide.com
— e-wisdom.com
— CreditCardMenu.com
— OptOutPrescreen.com
« Credit Reporting Agencies
— Equifax.com
— Experian.com
— Transunion.com

New Grad's Guide to

PERSONAL FINANCE
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Top 5 Financial Planning Tips for the Graduate

¢ Cash Flows & Budgets

— take the time to develop a cash flow for the year based off of known
expenses (loans, rent, insurance payments etc.)

* Know that sometimes 3 months of budgeted expenses may not be enough for an
emergency fund

+ . If you are married or in a long term relationship - it's ok to talk about money -
make decisions about hard choices when there is no stress, don’t wait for
financial pressures to force your hand

* Risk Management
— some people are graduating from grad school in a financially

precarious position. It is important to know that if something should
happen to them that they will be covered
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Top 5 Financial Planning Tips for the Graduate

* Set a series of goals, prioritize, and plan for each
— Weather it be paying off loans, buying a car, or saving for a home.
Graduates need to set a series of defined goals that are realistic
and obtainable
* Estate Planning

— This is an often overlooked item that many graduates fail to
consider. You don’t need to have millions of dollars to need an
estate plan - you just need to be human. If you are in a position of
not being able to make a decision for yourself, you better have
someone you trust named as someone who can.

Top 5 Financial Planning Tips for the Graduate

* Options

— Always give yourself options. If ‘A’ doesn’t happen, then what is plan ‘B'? If
plan ‘B’ doesn’t work out, then what is your strategy going forward? The
more options you give yourself the better off you will be.

Tips from:
Justin Kribs, CFP®
Manager Student Debt Counseling
& Financial Management Program
OHSU | Registrar/Financial Aid
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Loan Repayment Tools
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“A billion here, a billion
there, pretty soon it adds
up to real money.”

- Senator Everett Dirksen

Tips to Student Loan Repayment

* Know who your student loan servicer is.
— nslds.ed.gov

« Sign up for an online account.

¢ Look into income-driven loan repayment options.
— Chose a plan, if you don't, the Standard Repayment Plan is

automatically assigned

« Consider Public Service jobs

* Take advantage of the tax benefits.

* Learn the options that exist for college students who can’t pay their
loans in the event of payment difficulty.
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Loan Repayment Resources

StudentAid.ed.gov - U.S. Department of Education Federal Student Aid
student gateway - find information on the office of the Ombudsman,
and repayment plans for federal loans

Studentaid.ed.gov/publicservice - PSLF Employment Information and

Certification Package

NSLDS.ed.gov - National Student Loan Data System - the U.S.
Department of Education’s central database for student aid

StudentLoans.gov - information from the U.S. Department of Education
about managing all aspects of your Federal Direct Loans

Loanconsolidation.ed.gov - information from the U.S. Department of
Education about consolidation loans

Federal Loan Servicer Contact Info

Aspire Resources Inc. «  Granite State - GSMR
- 1-855-475-3335 — 1-888-556-0022
CornerStone « Great Lakes Educational Loan Services,
— 1-800-663-1662 Inc.
COSTEP — 1-800-236-4300
— 1-877-292-8639 *  KSAServicing
Direct Loan Servicing Center (ACS) - 1-877-292-4825
— 1-800-848-0979 * MOHELA
EDGEucation Loans - 1-888-866-4352
— 1-877-292-7470 * Nelnet
EdManage — 1-888-486-4722
— 1-855-479-0490 «  OSLA Servicing
ESA/Edfinancial — 1-866-264-9762
— 1-855-337-6884 + Sallie Mae
FedLoan Servicing (PHEAA) — 1-800-722-1300
— 1-800-699-2908 *  VSAC Federal Loans
— 1-888-932-5626
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Profession Specific Tools

Law School Resources

* LSAC.org - Law School Admission Council (LSAC)

* ABAnet.org/legaled/prelaw/prep.html - American Bar
Association

» Equaljusticeworks.org - Equal Justice Works

* NALP.org - NALP - The Association for Legal Career Professionals
* Careers.Findlaw.com

¢ LawJobs.com

* LegalEmploy.com

Medical School Resources

* AAMC.org

¢ AMA-Assn.org

* Physicianrecruiting.com
¢ HealthJobUSA.com
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Dental School Resources

* ADEA.org
* ADA.org
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Pharmacy School Resource

* AACP.org

Student Support Tools
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From University to Professional

Maintain a polished, work-appropriate “uniform” that establishes your
authority
Out-behave your competition
— Hand written notes on nice stationary
— Write a note even if you are rejected
Kick “blasé” to the curb
— Be passionate
— Employers want the aptitude and the attitude
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From University to Professional

Learn how to talk about yourself in a way that’s charming yet clear
about your outstanding characteristics
— Mention projects, activities, organizations where you had an impact
Use virtual communication as a branding opportunity
— Email
« Proofed for spelling and grammar
« Subject line that garners attention
« Utilize a warm introduction
« Good manners still go a long way
Always have something to say
— You are interesting, show it
Constantly grow your network of colleagues and friends

Tips for Online Job Hunting

Perfect your resume

Search your chosen location

Organize your findings

Search by your career field

Watch out for the top placements in Google
Search for Employer sites

Pay close attention to listings

Follow instructions

Always use a cover letter specific to the position
Show them who you are

Be patient

15



Dos and Don’ts for Negotiating Salary

* Do your research
— Don’t assume the salary isn’t negotiable
— Do focus on making a good impression
* Make a good impression
— Do focus on a positive impression
— Don’timmediately launch into salary discussions
* Point out your value
— Do talk about how you will contribute to the bottom line
— Don't get too personal; leave your circumstances at the door
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Dos and Don’ts for Negotiating Salary

* Take on more work
— Do agree to more responsibility

— Don't take on significant increases in responsibility without a
reflection in salary

« Don't be shy

— Do sell yourself

— Don't ask for a raise without specific reasons that point to worth
« Consider the whole package

— Don’t get hung up on just more money

— Do realize that increases to skill set, time savers and perks translate
into more money

Dos and Don’ts for Negotiating Salary

* Bereasonable
* Share your findings
— Do counter an offer if the counter is based on research

— Don't be afraid to share your research; shows you have done your
homework

* Determine your value

— Do decide ahead of time on your bottom line

— Don't settle - if they want to hire you, you have worth
¢ Be patient, persistently

— Don't give up too quickly

— Do learn to view no as the beginning of negotiation
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Popular Salary Info Sites

* Salary.com

¢ Monster.com

* JobWeb.com

« PayScale.com

« CareerBuilder.com
* Personal Finance
¢ MyMoney.gov

¢ Mint.com
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Questions?

Dana D Kelly

National Trainer
Nelnet Loan Servicing
dana.kelly@nelnet.net
336.848.6441
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